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AGENDA

# Bonduelle Group

# Bonduelle in Italy

# Digital marketing in Bonduelle Italy
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BONDUELLE GROUP
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A FAMILY-BASED AGROINDUSTRIAL HISTORY

GENERATIONS INVOLVED SINCE 1853
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OUR AMBITION
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THE VALUES

THAT GUIDE US

CONFIDENCE
PEOPLE-MINDED
L OPEN-MINDEDNESS §
' FAIRNESS

b SIMPLICITY _
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OUR ORGANISATION

5 BUSINESS UNITS WORLDWIDE (at May 1, 2017)
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BONDUELLE BONDUELLE

BONDUELLE
EUROPE

BONDUELLE BONDUELLE

FRESH FRESH
EUROPE AMERICAS

AMERICAS EURASIA
LONG LIFE MARKETS

LONG LIFE

FOOD PREPARED FROZEN FOOD FROZEN FOOD
EUROPE ZONE EUROPE ZONE AMERICAS AM@ICAS RUSSIA/
4 company agricultural prod. - 1 company agricultural 1 company agricultural BELARUS/
sites . prod. site prod. site KAZAKHSTAN
1 company agricultural prod.
18 industrial production sites sites 12 industrial production 12 industrial production 2 company agricultural prod.
. ) ) . sites sites sites
5 logistical plateforms 8 industrial production sites
1 logistical platforms 1 logistical platform 2 industrial production sites
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CONTINUOUS
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A FEW FIGURES

CONCERNING THE BONDUELLE GROUP

Key figures 1st march 2017 pro forma

1 000 000 t % 350000t

of canned goods 450 000t of fresh goods
of frozen goods

2,8 mde 125me | 13.500 | 58pLanTs

in revenue in current operating employees expressed industrial or company
income in full-time equivalent agricultural production
in 12 countries

5 BRANDS IN 100 COUNTRIES
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FIVE STRONG BRANDS
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KEY FIGURES

CSR PERFORMANCE (end of 2016)

RN 7000 ones g
OF CO, EMISSIONS ¥

AGRONOMY STAKEHOLDERS

by the Louis Bonduelle

Foundation.
95% oF 3440 ns 2( PROJECTS
FARMERS - INITIATED
lv chart L YL in connection with the
S:Ppngt%riae;er PEOPLE AND RESSOURCES local communities where
9 ’ SAFETY NATURELLES Bonduelle is present.
2410 4,03 in 5 years _50% WATER
FREQUENCY OF CONSUMPTION
OCCUPATIONAL SAVINGS in 10 years L
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BONDUELLE IN ITALY

Bc)/tldueﬁe


http://ppt/slides/slide3.xml

4 TECHNOLOGIES: A WIDE RANGE OF PRODUCTS
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THE TWO PARADIGMS IN BONDUELLE

'GLOBAL IN KNOW HOW

—_—

LOCAL IN MARKET PROXIMITY
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DIGITAL IN BONDUELLE ITALY
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THE STARTING POINT: OUR BRAND POSITIONING
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WE CAN COMMUNICATE IT THROUGH 3 PILLARS

CULINARY
LIFESTYLE INSPIRATION QUALITY
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DIGITAL WORKS TO BUILD THE LOVE BRAND

AWARENESS CONSIDERATION PURCHASE ADVOCACY

&> PRrODUCT {F CULINARY COUPONING @ CRM ACTIVITIES g CSR ACTIVITIES
ADVERTISING INSPIRATION,
ﬁ RECIPES
@ CONTENT ON {F CONTENT
RECIPES, FOCUSING ON
‘ﬁ STORIES CSR/EMOTION

SOCIAL SHARING
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DIGITAL STRATEGY IS CONNECTED TO BUSINESS GOALS

New product launches support

Follow product seasonality

TV adv integrations

CRM promotional plans and consumers activations
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DIGITAL ECOSYSTEM

BONDUELLE.IT

Brand and content site,
where to discover
Bonduelle world

/ SOCIAL MEDIA

Facebook

Awareness and engagement
on our brand and products

IN ORTO

Content site about urban
gardening, built on consumer's
lifestyle

YouTube

Hosting our video,
video campaigns, also
supporting TV

\ FOUNDATION

SITE

RICIBLOG

The culture of healthy eating
habits based on vegetables
and sustainability

Instagram

O]

Built on consumer's
inspiration and lifestyle
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PRODUCT LAUNCHES AND CONSUMERS FEEDBACK

£ Bonduelle (IT) @ W& Mipiace
Pubblicato N 171 - 21 febbraio alle ore
17:00 - €

Togli dal freezer, scalda e servi direttamente in tavola: tre semplici mosse
per scoprire quanto possono essere gustose le verdure con il Gratin patate e
spinaci.

goo.gl/W5VMEy

/v[ Very positive insights! ]
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L uicia: L'ho fatto stasera a cena veramente delizioso
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EXAMPLES OF ENGAGEMENT THROUGH CONTENT

VIDEO RECIPES WITH A FOOD BLOGGER
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EXAMPLES OF ENGAGEMENT THROUGH CONTENT

RECIPES INSPIRED BY YOUR FAVOURITE TV SERIES

/
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CRISIS MANAGEMENT - TWO SIDED OF DIGITAL ERA

THREATS OPPORTUNITIES
Not verified news could be Brands can be more
spread very fast, especially transparent with customers that
when are negative appreciate it more and more
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CRISIS MANAGEMENT - THE SPINACH CASE

Customer service answering very fast also on Facebook
Good PR distribution Post on our
Facebook page with

Press release and website
good results

communication Exceptional activity of customer care
|y during the weekend * Press release after
Avviso ai Consumatori: (Update of website communication) analysis negative results
RICHIAMO PRECAUZIONALE . Change of website ‘
al . . . LIS E
MILLEFOGLIE BONDUELLE” communication with a i
positive message —
= @ B”’Ldllelle
. L. 7)///,/,9//1
Stop Facebook posting Positive R ' ﬁ
on our page In'[el’VIeWS Of gli "Splnacl‘h\/;’I‘I’Itf(:);:I'e:an::;Tlaetl:’;'l'.sono sicuri. s> '&_ ‘
Bond ue”e AD di Tut(t.leaat;::lasIsz::;::l:!?;:l(lj:rl:o'\cg::flelfmano | :
I" di mand a all'intei del prodof
On TV 'assenza di man r:go(:]rduae"eli“ rno del pri tto
First articles
with the news
0\? oq 5 06\ o> 0(9 Q9 70 77
/70 /70 7 /70 70 /70 /70 /70 /70
< > 15
o
START OF CRISIS PEAK OF CRISIS ANALYSIS RESULTS BOr(duelle
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THE SPINACH CASE - GOOD RESULTS

[ Short mentions wave J

Online mentions

M Bonduelle Corp
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THE SPINACH CASE - GOOD RESULTS

ANSA Lombardia

Galleria Fotografica Video

Good PR effect

CRONACA * POLITICA « ECONOMIA « SPORT * SPETTACOLO * ANSA VIAGGIART * ECONOMIA E TERRITORIO * C

. + i "
t nbard Spinaci ¢ i, non era ra
—

Splna01 contaminati, non era
MILANO mandragora

Spinaci Bondue"e, Ie analisi: “Non c|era Dopo intossicazione da verdure di una famiglia nel Milanese

Redazione ANSA

CORRIERE DELLA SERA mandragora negli spinaci surgelati" @ MLANG ,.w.
IL CASO Responso Ats dopo gli accertamenti sul lotto ritirato o BO]‘L(![ wue”e

Famiglia intossicata Ao i qg;‘ﬁ

e e e

L L] L] L]
a Mlano: <{Negll Splnﬂcl Q‘L'&Fltf&u SOSTIENICI TV BLOG FOPREMIUM FATTO SOCIALCLUB POLITICA GIUSTIZIA ECONOMIA (RO
» i P ieuiing apunsul . &
Bonduelle non c’era di Peter Gomez:. Finalmente é Natale a Disneyland Paris! g
nawcf;{efandere . 4s Disnerland® par (&
m d II " & pensare i romosso da bisneylan aris
all agora )) A NATALE REGALA LA MAGIA! SCONTO FINO AL 25% SUL PACCHETTO
o . Street art, SOGGIORNO - MEZZA PENSIONE GRATUITA. PRENOTA ENTRO IL 29 s
o, Leanalisi effettuate dall'ATS = - istantanee di un NOVEMERE S
> Milano sui lotti di surgelati cambiamento. Tutto
b - . i _ il meglio dell'arte di
B s ’ richiamati hanno dato esito strada a Bologna in CRONAGA | DIF. Q.
T & negativo: niente sostanze ; due minuti & spinaci R
L . - e8¢ Spinaci surgelatl ritirati
| ~ anticolinergiche Erano finite in ) i P L
@ TEEE AN | Catalogna, ¥ le analisi confermano
ospedale quattro persone 5 Fimperdibile “Non ¢'& mandragora”
L@ commento di Feltri-

i
n Crozza: “Se uno
vuole stare per i CONDIVIDI <2 !

| fatti suoi... che eazzo

T
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THE SPINACH CASE

— GOOD RESULTS

Good users feedback
to our Facebook post

 Positive reaction to the post (741 like, 13 love).

» Very high level of sharing (187 shares).
People posted the message on their Facebook
page, acting as “brand ambassador”.

Bonduelle (IT) & Mipiace

r—‘ﬂ
(¥ Bt
11 oftobre alle ore

’ Pubbi
30 - €

Gli’ Splnaa Millefoglie Bonduelle” sono sicuri. Le analisi effettuate
dallAgenzia di Tutela della Salute di Milano confermano l'assenza di

mandragora. Leggi il comunicato ufficiale: https://goo.gl/kypW58
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ADVERTISING CAMPAIGNS
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MEDIA CONSUMPTION IS CHANGING

Many different thematic
channels on TV

62% of people, watching TV, use
to go online with mobile devices
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MEDIA CONSUMPTION IS CHANGING

s N

54% of people watch
videos online every day

-
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FROM TV VS DIGITAL TO AN INTEGRATED VIDEO STRATEGY

TV + DIGITAL
Lo
skcy Rai 'i @
>
7 o,
PMAX PROGRAMMATIC

TV VIEWERS LIGHT TV VIEWERS

INCREMENTAL REACH

WITH INVESTMENT OPTIMIZATION 3/ N
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